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' Xplore Growth

“ Brace yourself to embark on
the journey to the future and
lead the pet retail industry by
empowering customers,
exploiting technology, and
embracing new models.
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Case Studies

Xplore Growth has marked several vital
aspects which you should change for a
confident run into the future. Here's an
insight into how we have helped our
clients overcome business challenges
and achieve desired goals.
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Since 2008, Himalayan Pet Supply has been synonymous with healthy, natural, and safe

products for pets. Today, we are committed to honoring time-tested traditions and creative
innovations to best serve our four-legged friends.

Challenge 1- Website Overlook

My Account » FAQs » Retailers »  International Representatives » FREE Shlpplng on orders over $49 U X

HOME OUR STORY REWARDS SHOP ~ CONTACT US

<

Himalayan Pet Supply

Creators of the original® Himaloyan Dog Chew®

Shop the Original® Himalayan Dog Chew®

Old Look Updated Look

The Ul of the website seemed pretty dull and the challenge here was to give the website a brand new

outlook. Our talented designers picked up the challenge and you can see the outcome in the above
pictures.
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Challenge 2- Improvement In Sales Through SEO, SMO, PPC
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With the usage of catchy hashtags and intuitively personalized social media campaigns, Genexis Studio
bolstered the revenue of Himalayan Pet Supply. Updating the previous posts with the new ones and with
effective ORM practices, Himalayan generated long-term exposure and converted mere visitors into
valuable customers. By the end of October Ad campaigns and social media campaigns were receiving great
responses and direct and organic traffic also generated significant amount of revenue as visible in the
screenshot above.



